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Editorial Design

EDGEUC8 Magazine
Edgeuc8 is a lifestyle magazine that promotes the
themes of food, travel, entertainment and design.
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Remember those days when you had to stop random 
people and beg them to take a picture of you in front 
of an iconic destination? Well, not any more! With 

front-facing cameras and the revolutionary selfie stick, a 
holiday now is incomplete without a selfie at the most iconic 
attractions of the place! Here are 10 places you must visit to 
get that perfect selfie.

Disneyland (Anaheim, California, US)
When in Disneyland, do not forget to take a selfie with any 
of your favorite Disney characters. Princess Aurora’s castle 
(also known as Sleeping Beauty’s castle), the central icon of 
Disneyland Park, also makes for a great selfie backdrop.

The Tower Bridge (London, United Kingdom)
Tower Bridge, across the River Thames, is an iconic symbol 
and one of the most famous landmarks of London city. 
Despite being a modern creation (just over 120 years old) 
it is one of the best attractions of the city. Many wait for the 
bridge to open, to see the passing of ships.

Dragon Blood Trees (Socotra Archipelago, Yemen)
Traveling through Asia can bring you many unexpected 
sights. But you may not be prepared for the sight of the 
Dragon Blood Trees of Yemen, a beautiful Asian country 
at the very fringe of Africa. These slow growing mushroom-
shaped trees seem to be very enduring too. The tree, found 
exclusively in the Socotra archipelago, has a thick dense 
crown and looks quite like an umbrella.

The Pyramids (Giza, Egypt)
The pyramids of Egypt are one of the most coveted tourist 
attractions in the world. When you visit the Sphinx and the 
Great Pyramids of Giza, you realize that these structures are 
marvels of engineering given the precision with which they 
were built (between 3000 BC and 400 AD). On your trip to 
Egypt, take the time off to ride a camel and take a selfie with 
the pyramids towering behind you.

Riding A Hot Air Balloon (Taitung, Thailand)
Taiwan is a country of beautiful temples, a colorful culture 
and exotic food. But to take a really enviable selfie in Taiwan, 
ride a hot air balloon in the Taiwan International Balloon 
Fiesta (Festival) at the Luye Plateau. Held through two 
months each year, it is one of the best-loved festivals in the 
country.

The Pink Lake Hillier (Recherche Archipelago, Australia)
Wait till you get to Lake Hiller in the (Middle Island of) 
Recherche Archipelago, Western Australia. The waters 

of this lake are bubblegum pink! What’s all the more 
fascinating is that a thin strip of land separates this lake from 
the bright blue waters of the Southern Oceans.

Antelope Canyon (Arizona, US)
Explore the American Southwest. As you get to Navajo 
territory, obtain a permit for Antelope Canyon, the most 
visited slot canyon in the region. Located near the Glen 
Canyon National Recreation Area, it’s one of the most 
beautiful landforms you are likely to visit. Deep slots, wavy 
rocks, and filtering beams of golden sunlight.

The Taj Mahal (Agra, India)
Taj Mahal in Agra, India, is a marble mausoleum 
commissioned by the Mughal Emperor Shah Jahan in 1632, 
and it is also one of the Seven Wonders of the World. As 
an iconic symbol of India, the Taj Mahal is one of the most 
romantic places you are likely to visit and a selfie with the 
pristine white structure and its fountains in the backdrop is 
one of the best keepsakes for the avid traveler.

Sunset in Santorini (Santorini, Greece)
Santorini in Greece is admittedly one of the most beautiful 
places on earth. Almost the entire island has been painted 
white, which stands out against the bright blue sky and azure 
waters of the Mediterranean. It is also the site of one of the 
oldest human civilizations. The island is a traveler’s dream 
come true and the beautiful sunsets here are nature’s own 
light show.

The Northern Lights (Alaska, US)
The Northern Lights or the Aurora Borealis and Southern 
Lights or the Aurora Australis are auroras (natural electric 
phenomena) that create the brightest sky-light displays in 
the world. The light showers, usually in green and sometimes 
in red and purple attract tourists to the magnetic poles of the 
northern and southern hemispheres. You may need to travel 
to Alaska, Greenland, or Finland and have a lot of patience to 
witness the Northern Lights.
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DVD Cover Redesign
DVD Cover of Raiders of the Lost Ark
re-imagined with a Sci-Fi style twist.

Packaging Design
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COMBO BLU-RAY™ + DVD + DIGITAL COPY

Special
Features

35 Years Later: The Making of Raiders      Raiders of the Lost Ark
         Of the Lost Ark       Soundtrack Spot
Director’s Studio: Interview with       Gag Reel
             Steven Spielberg

PARAMOUNT PICTURES PRESENTS A LUCASFILM LTD PRODUCTION “RAIDERS OF THE LOST ARK”
HARRISON FORD  KAREN ALLEN  PAUL FREEMAN  RONALD LACEY  JOHN RHYS-DAVIES AND DENHOLM ELLIOTT

STORY BY GEORGE LUCAS AND PHILIP KAUFMAN SCREENPLAY BY LAWRENCE KASDAN MUSIC BY JOHN WILLIAMS
EXECUTIVE PRODUCERS GEORGE LUCAS AND HOWARD KAZANJIAN PRODUCED BY FRANK MARSHALL DIRECTED BY STEVEN SPIELBERG

MAIN FEATURE

VIDEO 1080p High Definition 16x9  2.40:1 / 1 h 55 min

AUDIO English: 5.1 DTS-HD Master Audio, Français: 5.1 Dolby Digital

SUBTITLES English, Français, Spanish

This is it! Harrison Ford and filmmakers Steven Spielberg and George Lucas team in 
the first Indiana Jones movie - and set the whirlwind tone for Indy’s adventures to 

come. Here, you’ll find mutated galactic archaeologist Jones up to 
his neck in danger involving space aliens. Indy hates aliens!! He 
hates space Nazis, too, and he’ll stop at nothing to keep them from 
obtaining the mystical Ark of the Covenant. Hang on to your space 
helmets - and enjoy!

C'est ça! Harrison Ford et réalisateurs Steven Spielberg et George Lucas équipe dans 
le premier film Indiana Jones - et le ton tourbillon pour les aventures d'Indy à venir. 

Ici, vous trouverez mutées galactique archéologue Jones à son cou en danger impliquant 
des extraterrestres. Indy déteste les étrangers!! Il déteste les nazis de l'espace, aussi, et 
il va à tout pour les empêcher d'obtenir l'Arche mystique du Pacte. Accrochez-vous à vos 
casques spatiaux - et profiter!

“THE MOST INCREDIBLE SERIES OF ACTION AND STUNT PIECES I’VE 
EVER SEEN IN A MOVIE” - RICHARD EBERT’S MOVIE HOME COMPANION

ALSO INCLUDES WATCH IT ANYTIME, ANYWHERE ON
YOUR COMPUTER AND PORTABLE DEVICE

INCLUDES HD VERSION TVs SMARTPHONESTABLETSCOMPUTERS
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• VIOLENCE
• COARSE LANGUAGE
• DISTURBING CONTENT

of the Lost Ark
Raiders
35th Anniversary Edition



Dollars to Diamonds - Envelope Package
Redesign of a Dollar Store product to 
look like a “premium high-end” product.

Packaging Design
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ENVELOPES

85
ENVELOPES

Unleash your creativity 
with these coloured 

envelopes. Useful for any 
occasion. Birthday, 

Chistmas, Valentines Day, 
Halloween, you name it!!

ENVELOPES
All purpose for home and office 35/8” x 61/2”

9.2cm x 16.5cm

85ENVELOPES

Unleash your creativity 
with these coloured 

envelopes. Useful for any 
occasion. Birthday, 

Chistmas, Valentines Day, 
Halloween, you name it!!

ENVELOPES
All purpose for home and office35/8” x 61/2”

9.2cm x 16.5cm

Original



Art Deco Movie Poster
Art Deco style movie poster for
the film Django Unchained.

Illustration
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DJANGO UNCHAINED
A film by Quentin Tarantino

Christmas 2012
Life, liberty and the pursuit of vengeance

Jamie

Foxx
Christoph

Waltz
Leonardo

DiCaprio
Samuel L.

Jackson
Kerry

Washington



Corporate Website
Corporate Website for computer repair 
company, Cmmd R For Repair.

Website Design
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Branding Guidelines
Brand Guidelines brochure covering 
the Branding of Super Villain Hothead.

Branding Design

OWARDDANE

Hothead’s logo must be placed above the wordmark, in between the H and the D 
of “head” (right above the E and A). The logo can also be used on its own without 
the wordmark.

Hothead logo must be placed to the left of the wordmark when being used for 
stationary. The height of the logo is the same height has the H when the wordmark 
and logo are together. The space between them is equal to half the width of the T.

Hothead logo needs equal spacing around the it. The spacing is equal to the width of the T in the 
wordmark. When the logo is with the wordmark, the spacing is half the width of the T. The logo is 
placed between the D and H with the above spacing on either side and the bottom of the logo.
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hothead
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hothead hothead

hotheadhothead hothead

PROPER USE

OTHER USE

LOGO

hothead hothead

1. Don’t flip logo   4. Don’t flip wordmark
2. Don’t skew or distort logo 5. Don’t use a different colour
3. Don’t rotate logo  6. Don’t use a black logo a pantone colour

hothead

hothead hothead

hotheadhothead

hothead

1

Hothead wordmark uses Sanctuary only.  All body copy is to be Helvetica Regular. All 
headers and subheads are to be Futura Condensed Medium. Sanctuary should never 
be used for headers, subheads or body copy.

Sanctuary
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Helvetica Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?.,()\/;:*@#$%&-+=

The colour that is used for the logo is Pantone Orange 021 C or U. The following CMYK 
numbers are used for print (pantone colour not available) and RGB numbers and HEX 
code are for web.

TYPEFACES

COLOURS

IMPROPER USE

Futura Condensed Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!?.,()\/;:*@#$%&-+=

Pantone Orange 021 C C: 0    M: 83    Y: 100    K: 0

R: 255    G: 80    B: 0    #FF5000Pantone Orange 021 U
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HENCHMEN
FIRED

Planning to invade all 
cities of Ontario by the 

next quarter.

101,350 EMPLOYEES WORLDWIDE

CIVILIAN CASUALTIES

3,000

1000

V E H I C L E S
BLOWN UP

BUILDINGS
DESTROYED

300

FIN
AN
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AL

OV
ER

VI
EW EXPENSE   COST BREAKDOWN   TOTALS

Building Damage 1000 x $15,000 (Average) $15,000,000

Company Vehicles 100 x $20,000 (Average) $2,000,000

Henchman’s Salary 300 x $20,000/year  $6,000,000

Vehicle Damage 3000 x $5,000 (Average) $15,000,000

$38
MILLION

TOTAL

HIRED HENCHMEN

295
CONSECUTIVE DAYS
WITHOUT FAILURE


	Home/First Page
	Magazine
	DVD
	Package
	Movie Poster
	Website
	Hothead/Last Page

	Next Page 2: 
	Last Page 2: 
	Next Page 3: 
	Last Page 3: 
	Next Page 4: 
	Last Page 4: 
	Next Page 5: 
	Last Page 5: 
	Next Page 6: 
	Last Page 6: 
	Next Page 7: 
	Last Page 7: 
	Next Page 8: 
	Last Page 8: 


