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MAXED MAGAZINE
Maxed Magazine is designed for young adults, 
innovative creators, travel enthusiasts, and people 
looking for inspiration. The magazine takes an 
innovative spin on current trends, environments, 
and experiences - emphasizing on the importance 
of creativity and individuality. With out-of-the-box 
typesetting, mood-setting imagery, and bold headings,  
the magazine projects a large personality  
and experimentation.

http://www.definingdetail.com


HUMAN RIGHTS POSTER
Article two enforces that regardless of everything, 
all humans are to have the rights that follow in the 
declaration. To represent the diversity and uniqueness 
of every individual, an entire range of colours was 
used within the smoke visual. Colours, like people, 
are all unique. The colourful, diverse graphic works to 
visually reinforce the concept behind the article.

http://www.definingdetail.com


CARAVAN CATALOGUE
Caravan is a modern, high-class furniture retail store 
that’s known for value, style, and selection. Their 
ability to constantly change and have new and fresh 
products in the showroom weekly is what continues 
to keep them apart from all competition. In order to 
draw new customers into our store, the aesthetics and 
features in our catalogue must grab their attention. 
Bold, bleeding imagery paired with clean sans serif 
type helps add unity to the brand while showing the 
quality of their products. 

http://www.definingdetail.com


PROOFETTE BRAND
Proofette International is a fictional corporate spell 
checker. The following is the logo design, branding  
guidelines, message from the president, and an inside 
spread that contains statistics and income reports for 
the company. Proofette is viewed as a professional  
and sleek company - changing the world one  
proof at a time. 

http://www.definingdetail.com


DUCKS UNLIMITED: 
ANNUAL REPORT
The goal of this annual report is to think outside of 
the box, as the company does for their conservation 
techniques. Ducks Unlimited is always challenging 
the status quo to achieve beyond-exceptional results 
in conservation. This annual report is designed to 
translate their motives into the realm of design and 
push their efforts to new levels. The imagery and 
colours will show excitement and bring the passion of 
their members and partners back to life.

http://www.definingdetail.com


NOURO DESIGN BRAND
Nouro Design focuses on innovative interior restoration 

- standing out from other renovation companies because 

they work together with the homeowner in a professional 

manner, treating their home as we would expect someone 

doing work to our home would. Nouro Design works closely 

with licensed and insured companies that follow the 

same policies and procedures we do. Their goal is to work 

together with the homeowner to build a relationship while 

adding valuable equity to their home.

http://www.definingdetail.com


DEFINING DETAIL BRAND
Corporate branding for Defining Detail graphic 
design. Stationery, business cards, and promotional 
materials were designed to attract new customers in a 
professional manner to the new start-up business.

http://www.definingdetail.com


THE COLLEGE KITCHEN
The College Kitchen is an eBook filled with delicious 
recipes that can be made on a college budget. 
However, it has the potential to become a renowned 
company, as well as a recipe book supplier. The 
following branding applications show the potential 
uses of the logo as the company expands.

http://www.definingdetail.com
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